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REGISTRATION UNIT SETS f^o7 
MANAGEMENT CONTENTS (USERS, 
CONTRACT PERIODS, AND 
ADVERTISING PRESENTATION 
METHODS) FOR EACH KEYWORD, 
TO USER-BY-FREE-KEYWORD 
MANAGEMENT TABLE 
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FIG.19 



USER DOES NOT 
PURCHASE CHARGED 
KEYWORDS 




CHARGED-KEYWORD SELLING UNIT FOR USERS REFERS TO 
TABLE OF CHARGED KEYWORDS, AND DISCLOSES LIST OF 
CHARGED KEYWORDS 



USERS SELECT OPTIONAL CHARGED KEYWORDS FROM LIST OF 
CHARGED KEYWORDS, AND APPLY FOR REGISTRATION OF 
CHARGED KEYWORDS 



USERS AND PROVIDER MAKE CONTRACTS ON REGISTRATION 
OF CHARGED KEYWORDS 



USERS PAY REGISTRATION FEES CORRESPONDING TO 
KEYWORDS TO PROVIDER 



S72 



S73 



S74 



S75 



CHARGED-KEYWORD SELLING MEANS FOR USERS SETS 
CONTENTS OF CONTRACTS (REGISTERED KEYWORDS, 
CONTRACT PERIODS, REGISTRATION FEE PAYMENT DATES, 
AND PAYMENT AMOUNTS) AND USER POINTS IN TABLE OF 
CHARGED KEYWORDS BY USERS, TO USER MANAGEMENT 

TABLE 



-S76 



USERS APPLY FOR ADVERTISING PRESENTATION METHODS 
CORRESPONDING TO APPLIED CHARGED KEYWORDS, TO 

PROVIDER 



CHARGED-KEYWORD SELLING MEANS FOR USERS SETS 
MANAGEMENT CONTENTS (USERS, CONTRACT PERIODS, AND 
ADVERTISING PRESENTATION METHODS) FOR EACH KEYWORD, 
TO USER-BY -CHARGED-KEYWORD MANAGEMENT TABLE 
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RETURN 
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FIG.20 



c 



START 



USERS INPUT AND MAKE FIRM KEYWORDS 
IN KEYWORD RETRIEVAL SERVICE 



RETRIEVED RESULTS ARE DISPLAYED AT USER TERMINALS 



RETRIEVAL/ADVERTISING PRESENTING UNIT REFERS TO TABLE OF 
CHARGED KEYWORDS AND TABLE OF FREE KEYWORDS 
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S82 



S83 




RETRIEVAL/ADVERTISING 
PRESENTING UNIT REFERS TO USER 
BY-FREE-KEYWORD MANAGEMENT 
TABLE 



RETRIEVAL/ADVERTISING 
PRESENTING UNIT REFERS TO USER- 
BY-CHARGE D-KEYWORD 
MANAGEMENTTABLE 



TRANSMIT 
ADVERTISING BY 
E-MAIL ATTIME OF 
DISPLAYING 
RETRIEVED RESULTS 
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S90 



RETRIEVAL/ 
ADVERTISING PRESENTING UNIT 
CONFIRMS ADVERTISING PRESENTATION 
METHOD OF RETRIEVED 
KEYWORD 



DISPLAY 
ADVERTISING ON 
SCREEN (WEB) AT 
TIME OF DISPLAYING 
RETRIEVED RESULTS 



RETRIEVAL/ADVERTISING 
PRESENTING UNIT TRANSMITS 
ADVERTISING DATA 
CORRESPONDING TO KEYWORD TO 
RETRIEVED USER BY E-MAIL, AND, AT 
THE SAME TIME, REQUESTS USER TO 
SEND ARRIVAL CONFIRMATION MAIL 
IN THIS E-MAIL 
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S88 



RETRI E VAL/AD VE RTISING 
PRESENTING UNIT DISPLAYS 
ADVERTISING DATA 
CORRESPONDING TO KEYWORD ON 
DISPLAY SCREEN OF RETRIEVED 
RESULT 



USER RETURNS ARRIVAL 
CONFIRMATION MAIL TO PROVIDER 
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S89 



USER CLICKS ADVERTISING DATA (A 
BANNER OR THE LIKE ATTACHED 
WITH A LINK TO SITE OF ADVERTISER) 



USER CLICKS URL (LINK TO SITE OF 
ADVERTISER) IN ADVERTISING DATA 
IN THIS E-MAIL 
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FIG.21 



START 



USER WHO HAS 
REGISTERED/PURCHASED 
RETRIEVED KEYWORD IS 
DIFFERENT FROM USER WHO 
HAS RETRIEVED KEYWORD 

ADVERTISING IS 
TRANSMITTED BY 
E-MAIL ATTIME OF 

DISPLAYING 
RETRIEVED RESULT. 



. S101 

SETTLING UNIT 
COMPARES USER WHO HAS 
REGISTERED/PURCHASED RETRIEVED 
KEYWORD WITH USER WHO HAS 
RETRIEVED KEYWORD 



USER WHO HAS 
REGISTERED/PURCHA 

SED RETRIEVED 
KEYWORD IS SAME AS 

USER WHO HAS 
RETRIEVED KEYWORD 



c 



RETURN 
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_ . S102 

SETTLING UNIT 
CONFIRMS METHOD OF 
PRESENTING ADVERTISING 
TO USERS 



ADVERTISING IS 
DISPLAYED ON SCREEN 
ATTIME OF DISPLAYING 
RETRIEVED RESULT 



SETTLING UNIT 
CONFIRMS RETURN 
MAIL OF ARRIVAL 
CONFIRMATION 
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THERE IS NO 
DISPLAY OF 
ADVERTISING 
DATA 



THERE HAS 
BEEN RETURN 
CONFIRMATION 
MAIL 



THERE HAS 
BEEN NO 
RETURN 
CONFIRMATION 
MAIL 

S110 



SETTLING UNIT REFERS TO USER'S- 
POINT MANAGEMENTTABLE 
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SETTLING UNIT 
CONFIRMS DISPLAY 
OF ADVERTISING 
JDATAON RETRIEVED 
SCREEN 
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THERE ISA 
DISPLAY OF 
ADVERTISING DATA 

j S104 



SETTLING UNIT REFERS TO USER'S- 
POI NT MANAGEMENTTABLE 



SETTLING UNIT INCREASES 
RETRIEVAL POINT NUMBER (USING 
FREQUENCY) OF REGISTERED USER 
OF RETRIEVED KEYWORD BY ONE 
POINT 
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SETTLING UNIT 
CONFIRMS CLICK OF URL IN 
ADVERTISING DATA 



THERE 
HAS BEEN 
NO CLICK 
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THERE HAS 
BEEN A CLICK 



SETTLING UNIT INCREASES 
ADVERTISING POINT NUMBER 
(NUMBER OF REFERENCE TO 
ADVERTISING) OF REGISTERED USER 
OF RETRIEVED KEYWORD BY ONE 
POINT 



4 
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SETTLING UNIT UPDATES TOTAL 
USER POINT NUMBER (ax1 +bXX) 
FROM RETRIEVAL POINT NUMBER (a), 
ADVERTISING POINT NUMBER (b), AND 
USER POINT (x) PER ONE TIME 



c 
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SETTLING UNIT INCREASES 
RETRIEVAL POINT NUMBER (USING 
FREQUENCY) OF REGISTERED USER 
OF RETRIEVED KEYWORD BY ONE 
POINT 



THERE 
HAS BEEN 
NO CLICK 



_ . S106 
SETTLING UNIT 
CONFIRMS CLICK OF BANNER I N" 
ADVERTISING DATA 
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THERE HAS 
BEEN A CLICK 



SETTLING UNIT INCREASES 
ADVERTISING POINT NUMBER 
(NUMBER OF REFERENCE TO 
ADVERTISING) OF REGISTERED USER 
OF RETRIEVED KEYWORD BY ONE 
POINT 
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SETTLING UNIT UPDATES TOTAL 
USER POINT NUMBER (aXl+bXx) 
FROM RETRIEVAL POINT NUMBER (a), 
ADVERTISING POINT NUMBER (b), AND 
USER POINT (x) PER ONE TIME 



RETURN 
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FIG.22 



c 



START 



PRODUCT EXCHANGING UNIT PRESENTS PRODUCTS AND 
SERVICES TO BE OBTAINED IN EXCHANGE FOR POINTS (FOR 
EXAMPLE, DOMESTIC ELECTRIC APPARATUSES, AND TOURS) 

AND PRODUCT EXCHANGE POINTS FOR EACH 
PRODUCT/SERVICE 



S121 



USERS ASSIGN OPTIONAL PRODUCTS/SERVICES. 



PRODUCT EXCHANGING UNIT REFERS TO USER-PRODUCT- 
EXCHANGE MANAGEMENTTABLE 



USERS CANNOT 
EXCHANGE THEIR 
POINTS WITH 
PRODUCTS/ 
SERVICES 
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S213 



S124 

PRODUCT 
EXCHANGING UNIT 
CONFIRMS REMAINING TOTAL 
USER POINT NUMBERS UP TO 
CURRENT DATE 



USERS CAN EXCHANGE 

THEIR POINTS WITH 
PRODUCTS/SERVICES 



PROVIDER PROVIDES ASSIGN 

USE 


r 

IED PRODUCTS/SERVICES TO 
ERS 




r 


PROVIDER SUBTRACTS PRODUC 
OF PROVIDED PRODUCTS/SERV 
NUMBERS OF RESPECTIV 
SUBTRACTED RESULTS IN U 
MANAGEM 


:t exchange point numbers 
'ICES FROM total user point 

E USERS, AND REFLECTS 
SER-PRODUCT-EXCHANGE 
ENT TABLE 
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START 



RE EVALUATION 
TIME HAS COME 
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KEYWORD RE-EVALUATE 
UNIT CONFIRMS KEYWORD RE EVALUATION 
TIME OF KEYWORDS OWNED BY 
EACH USER 

REEVALUATION TIME 
HAS NOT COME YET 



KEYWORD 
RE-EVALUATE UNIT 
CONFIRMS USER'S INTENTION OF MAKING 
REQUEST FOR REEVALUATING KEYWORDS 
OWNED BY THE USER 



S132 



FOR 
EXAMPLE, 

EVERY 
ONE YEAR 



MAKE NO 
REQUEST 
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RETURN 



KEYWORDS OWNED 
BY USER ARE FREE 
KEYWORDS 



MAKE REQUEST 

KEYWORD ^-^ f S133 
RE-EVALUATE UNIT 
CONFIRMS STATUS OF KEYWORDS 
OWNED BY EACH USER 



KEYWORDS OWNED BY 
USER ARE CHARGED 
KEYWORDS 



KEYWORD 
RE-EVALUATE 
UNITCONFIRMS 
PRESENCE/ABSENCE OF 
PAST RESULT (USING 
STATUS IN 
RETRIEVAL) 



S138 



THERE ISA 
PAST RECORD 
OF USING 



THERE IS 
NO PAST 
RECORD 
OF USING 

S139 



KEYWORD RE-EVALUATE UNIT 
SETS NEW REGISTRATION FEES 
TO THESE FREE KEYWORDS 
(HOWEVER, PROVIDER DOES 
NOT CHARGE NEW 
REGISTRATION FEES TO USERS) 
AT THE SAME TIME, KEYWORD 
RE-EVALUATE MEANS RESETS 
THESE FREE KEYWORDS TO 
CHARGED KEYWORDS 



THERE IS 

PAST 
RECORD 
OF USING 



KEYWORD 
RE-EVALUATE 
UNITCONFIRMS 
PAST RESULT OF 
KEYWORDS (USING 
STATUS IN 
RETRIEVAL) 
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THERE IS NO 
PAST RECORD 
OF USING 
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KEYWORD 
RE-EVALUATE 
UNITCONFIRMS 
WHETHER ADVERTISER 
OR USERS HAVE BEEN 
EITHER \^ REGISTERED 
ADVERTISERS \. OR NOT . 
OR USERS NEITHER 
HAVE BEEN ADVERTISERS 



REGISTERED 
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NOR USERS 
HAVE BEEN 
REGISTERED 



KEYWORD RE-EVALUATE UNIT 
REEVALUATES REGISTRATION FEES TO 
THESE CHARGED KEYWORDS, AND 
RESETS REVISED FEES (HOWEVER, 
PROVIDER DOES NOT 
CHARGE/REFUND REGISTRATION FEES 
FOR DIFFERENCE IN REGISTRATION 
FEES TO/FROM USERS) 



T 



f S137 j~ 



KEYWORD RE-EVALUATE UNIT 
RESETS THESE CHARGED 
KEYWORDS TO FREE KEYWORDS 
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c 



START 



S141 



USERS MAKE REQUEST TO PROVIDER 
FOR TRANSFER SELLI NG OF OWNED 
KEYWORDS 



FREE 
KEYWORDS 
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KEYWORD 
TRANSFER-SELLING 
UNIT CONFIRMS STATUS 
OF KEYWORDS OWNED 
BY USERS 



S142 



CHARGED 
KEYWORDS 



PROVIDER TAKES IN THESE 
KEYWORDS (PROVIDER RESETS 
THESE KEYWORDS AS USER- 
UNREGISTERED FREE KEYWORDS, TO 
RELEVANT TABLES) 



S143 



KEYWORD TRANSFER-SELLING UNIT 
CONFIRMS PAST RECORD {USING 
STATUS IN RETRIEVAL) OF THESE 
CHARGED KEYWORDS 
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KEYWORD TRANSFER-SELLING UNIT 
RE-EVALUATE REGISTRATION FEES 
TO THESE CHARGED KEYWORDS, 

AND RESETS REVISED FEES 
(HOWEVER, PROVIDER DOES NOT 
CHARGE/REFUND REGISTRATION 
FEES FOR DIFFERENCE IN 
REGISTRATION FEES TO/FROM THE 
USERS) 
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PROVIDER TAKES IN THESE 
KEYWORDS (PROVIDER RESETS 
THESE KEYWORDS AS USER- 
UNREGISTERED CHARGED 
KEYWORDS) 



OTHER USER HAS 
NOT PURCHASED 
KEYWORD 



KEYWORD ^^cS146 
TRANSFER-SELLING 
UNIT CONFIRMS SELLING 
^STATUS OF EACH CHARGED 
KEYWORD 
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OTHER USER HAS 
PURCHASED 
KEYWORD 



KEYWORD TRANSFER-SELLING UNIT 
SUBTRACTS PROVIDER'S MARGIN 
FROM REGISTRATION FEES THAT 
PURCHASED-USERS HAVE PAID TO 
CHARGED KEYWORDS 
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PROVIDER PAYS REMAINDER OF 
REGISTRATION FEES TO USERS 



